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Part A.
Explain how this video illustrates at least 3 key marketing concepts?
 Xerox is an institution that provides services for the customers. The institution is managed by Anne Mulcahy who has made huge impacts in the company. Starting as a salesperson and moving on to becoming the CEO. The company uses the marketing Concept of production, this is where the company specializes in training its employees on how to work with the customers’ needs and wants. The company provides some of the best sales people. The CEO spends a lot of time interacting with the clients and getting to know them. The company also uses the concept of selling, this is done in Xerox on a personal basis, the link between the customer and the seller is reduced as much as possible they promote personal interactions with the customers as they have some of the best sales representative. Marketing concept is also seen, the company has a clear outlined strategy and organization that makes sure that they can compete and satisfy their customers’ demands (Tadajewski et al, 2012). The company has advertised itself and is widely known for its services, this gives them the advantage in business as all they are left to do is maintain good customer relations and provide good services.
Part B.
Discuss the key marketing concepts covered in the chapter 
          The marketing concept aims to satisfy the customer’s need by providing the product as a solution to a certain problem. This means that first identifying the problem then providing the product as a means to combat the problem. Marketing concepts vary: product concept, this is where there is demand in the market therefore the rise in supply. This is where the product arises. Institutions arise with this as a basic marketing concept. The concept of production is the strategy that is used when there is already confirmed demand for a product. Production therefore begins. The concept of selling is where it is evident that there is demand hence supply. The organization sells the product to potential customers who pay either in cash or credit. The marketing concept is also in place; a product needs to reach its intended customer. Organizations are responsible for making sure that their product is advertised widely to increase the range of customers. These marketing strategies have been seen in organizations such as Xerox and have proved quite helpful in the operations. It shows in the video that the organization uses all the concepts well, paying attention to every detail and perfecting it, this ensures smooth flow of the operations
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